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One of the most effective marketing tools you can use in build-

ing your online presence as a top real estate agent is in writing 

articles and submitting them to online article submission sites.  

In saying that, there are some key ways to approach the pro-

cess if you want the best chance of success.  This is a bit differ-

ent than ‘blogging’ as mentioned earlier. 

Some agents will say, ‘Why take the time to write articles?’   

The fact of the matter is that the search engines love content 

that is of high quality and useful to the searching public.  It 

stands to reason that the search engines will feature your arti-

cles highly when they are useful to the searching public.  You 

just need to write plenty of articles relevant to your local area 

and your property speciality.  Those articles should be placed 

on one or two highly ranked article submission sites.  Yes, you 

can put those articles on your blog as well, and if you do that 

make sure that you put the articles on your blog first; you then 

get the value of the original content attributed to you as the 

author. 

As mentioned earlier, many agents will only list their proper-

ties on the Internet and do little other personal marketing 

online.  There are so many other things that can be done to 

improve the personal profile of the agent and the agency.  The 

impact of the Internet on our commercial real estate agency 

business is becoming more significant in so many different 

ways. 

Here are some ideas to help you with the article writing pro-

cess for your agency, and to help you build your Internet pro-

file: 

1. It should be understood that the article writing process 

is based on you providing quality relevant content to 

the public on the Internet.  As a direct result, you will 

need to have reasonable skills when it comes to writing 

and editing interesting property topics.  If you have 

difficulty in writing in any way, then you will need to get 

a ghost-writer to do the work for you.  That ghost-

writer will need to have reasonable writing skill and a 

good understanding when it comes to the property 

market. 

2. At least one article should be written per week and 
lodged on to the article submission site.  Choose the 
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site or sites that have the highest profile on the Internet 
today.  You can locate them through a simple search 
engine enquiry.  Two well-known sites are http://
ezinearticles.com/ and http://goarticles.com/ .   Review 
both sites and the rules that apply to article submission.  
Do not copy topics and content from anywhere else; 
the submission sites will penalise you if you do that. 

3. The articles that you write can also be loaded to your 

personal blog.  Do that first. 

4. Each article submission site will have specific policies 

relating to content creation and placement.  They will 

review and approve your content providing it satisfies 

their placement and quality policy. 

5. Most if not all articles need to be over 400 words in 

length.  The article submission sites will have rules in 

this regard. 

6. When it comes to writing the article, break it up into 

suitable paragraphs and dot points that send a clear 

message. 

7. The articles need to be well written.  Stick to a topic 

and a headline that attracts the readership that you 

require.  As part of that process, you can use some 

key words commonly used on the Internet as part of 

the property searching process.  Given that you un-

derstand your property speciality, there are many 

things to write about and expand on to the business 

owners and property investors that you serve. 

8. The topics that you write on should be informational 

and of benefit to the searching public and property 

investors.  This then means that you should not pro-

mote listings in the articles that you write.  The pro-

motion of listings should be left to the websites that 

you currently use. 

9. At the end of each article, you should have a simple 

summary paragraph or ‘Bio’ that links back to your 

website.  If the article is informational and helpful, the 

readership will then follow the link back to your web-

site. 

It should be said that many agents will not adopt the article 

writing strategy.  That is simply because they do not have the 

personal discipline required to undertake the writing process.  

If you believe that your Internet profile should be improved, 

then this strategy will work very well for you.   

http://ezinearticles.com/
http://ezinearticles.com/
http://goarticles.com/
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Over time your regular writing will increase your personal 

name and exposure to the property market.  Writing high val-

ue content in a regular way will direct the Internet and the 

search engines towards you as a property specialist.  That has 

real benefit for you as an agent or broker in your town or city. 

 



This is another quality resource from the Commercial Real 

Estate Training Online Series. Contact us below: 

http://commercial-realestate-training.com 

info@commercial-realestate-training.com 

© John Highman 

 IMPORTANT INFORMATION 

This information is prepared as general training information for commercial real estate practitioners globally.  

No part of this material may be regarded or relied upon as legal or specific advice for individual situations.  

Although all care has been taken in the preparation of this material, recipients:  

 Must not alter their position or refrain from doing so in reliance upon this material; and 

 Are urged to seek independent legal advice with respect to the matters traversed in this material; and 

 Are urged to undertake further studies into legislation and practices that apply in their location. 
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