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How to Use This Resource:

This is a tenancy mix checklist for real estate agents involved in selling, improving, or leasing
retail property. It is designed to give agents and leasing specialists ideas for reviewing a
retail property when preparing to sell, lease, or improve the tenant mix in retail property.

The list is comprehensive, but you can add to it as your property and location require. The
list is comprised of KEY ISSUES and SUB TOPICS. The KEY ISSUES are highlighted in yellow,
and then the sub-issues follow for the topic.

Website: https://commercial-realestate-training.com

Email: support@commercial-realestate-training.com

© Copyright Commercial Real Estate Online 2024 — All Rights Reserved
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Checklist Starts Here.....

L SEIVICES ...ttt ettt ettt ettt e ettt e e et e e s et e e s et e e s e b e et e s e be e e e s e be et e s e re e e e s e reeeeeeareeeeeaane 12
L1 FINANCE ..ttt et sra e e e s eans 12
O 0 N = 7= 0141 V-SRI 12
L.1.2 ATIMIS ottt ettt ettt et ettt b e bt ea et ettt e bt e e bt e saeesabe e bt e be e beereen 12
1.1.3 HOME LOANS ceeiiiiiiiiieitecce ittt e e e s e e e s 12
A - 1) o [PPSR PPRPPOPPRTON 12
B0 T 1SRRI 12
R Y - | USRS 12
1.5 LAUNAIOMAL .ottt sttt et b e bt sae e st b e b e b e nneas 12
LB TAVEL ettt ettt e b e bt sae e sttt e b e beenreas 12
1.7 REAIESTALE .ttt ettt et e sb e et e e sbe e e nareas 12
1.8 POSE OffiCOuuuiiiiiiieeiie ettt e e sbeeenare s 12
RS T 1 1Y Y USRS 12
0 0t C 1Y o o 3PPt 12
10002 S8 ittt b et bt ettt et e e bt e s he e sab e st e s bt e beebeereas 12
i B |V - 1Y T PP PP PP PP PPPPPPPPPPPPPPPPPRE 13
1.9.4 SWIM CBNEIE ..ottt 13
1.10  CommuNicationS/MODIlE PRONES ....oo.vviviiiiiiiiietiee ettt ettt ettt e e seavr e e s ssvaee e 13
I O ol U 1 = PPt 13
O 1 o F= T4 V2] o T o USRS 13
O T o To T I =T o F- | TSR 13
1.14  IT/COMPUEET REPAIIS weecvvieriereeiteeitiectreeteesteesteesteesteestaeeaveeabeesbeesteestsesabesabesnbeenseeseensns 13
L1U15 K@Y CULEING . utieeeeiiiiiiiiiieeee ettt e e s et e e e s e st e e et e e e e s sssababeaeeeeesssnsssnbanaaeeesssnnsnsss 13
B 01 1= PP P PP PRPUPRPR 14
000 R o oYU o L3 14
B 0 Y1 - 11 (=T 0 =T oL £ TSP PP 14
2.1.2 COMMUNITY IOUPS .uuuuuuuunuunnnnn e annna s nannnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn 14
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2.2 Bulky GOOAS RELAII...cciiuiiiiiiiiiie ittt e e s areee s 14

2.2.1 HANOWATE ettt ettt sttt e sb e et e e s abe e s bee e sabeesabeesbeeesabeeebbeesaseesanenesareesanes 14
B A = =T ol 4 [or- | R T TP OTOUSTPPRN 14
2.2.3 FUMNITUIE ottt ba e s ra e s aae e s 14
2.2.4 Health and FItN@SS ...cc.eiiiiiiieieeteertterte ettt sttt b e s e 14
T oY o £ Co o Yo LTSRN 14
B R W (=T Y T @ U] e [T o | SRR 14
2.3 ENtertainmeNnTt...c..ceeiieieieeee e e s s 14
2.3, GAMNG T e s 14
B T A O 1= 1 1 TSP TP OPP PRI 14
T8 T W1 T o RS 14
2.304 KiA'S ZON@..eiitiieieeeiie ettt ettt st et e bt e s b e e ab e e sabeesneeesabeeeanes 14
R T T o oY =] 141V =Y TR 14
2.3.6 LAIN t0 SWIM ittt ettt e st e e s e e s e e s e e e s n e e e s anneee s 14
I o ] - T = g - 0 15
2.5 LICENCEA @rBAS cuveeiieiuiiiieetee ettt ettt b et sttt b e b b sae e et et e b e st e sane e 15
Y o 1<To =1 BT L (U F= 4 (o] o RPN 16
I A 0T o 1 = IV o T o <SP 16
3.2 RENOVALIONS .ottt e s 16
20 T £ (=To 11V 7= Fo] o] o 1 =T o | SR 16
3.4  Repairs and Maint@NanCe......cccccuiiiieeee et e et e e e e e ecaere e e e s e e e aabaae e e e e e s eenannes 16
I TN = 10T F = SRR 16
3.6 BUSINESS PIAN ettt sttt st st e sbe e s s 16
3.7  Tenant Retention......ccociiiiiiiiiiiiiiiiii 16
3.8 Essential plant and eqUIPMENT .......eiiiiiiieice e e 16
A Z0NES LAYOUL...cci i 17
o R 0o 0T o To o I Y < PP PRR O 17
ALl SHAEE e, 17
A Oo T g 1o [0 T S TP PSP PR PP 17
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4.1.3 ENTrancCe Ways oo a e 17

O R O Tl - | o SRS P PP RTOUPROPPTRPRINt 17
T - {3 Y o B I =T Y To o A PSPPSR 17
O SR > Y =Y 4 1Y, = | SRR 17
A.1.7 FOOD COUN..uiniiiiietieteest ettt ettt ettt b e s bt e sbee st e st e et e e nbeesbeesanesanesane 17
Y o T<To =1 I T TP 17
B.2.1 ViSITOTr LOUNEE ...eiiiiiiiieeieiiiitetee ettt et e e e ettt e e e e e s ettt e e e e e s e s satbaeeeeeeessannreaaeaeeans 17
A o] g Tol [T =1 PP P P PP OPPTPPPPO 17
e T - 1 (1 V-SSR 17
Y 11y =Y T Y- P 17
4.2.5 Cabs and @ BUS/COACK.......uuueiiiiiiiiieeeeeeiee ettt e ettt e e e s s e e e eaareeeeesssessrabeeeeeseseas 17
N I 10 o 1T RSP PUPR 17
4.2.7 Car Wash & Detailing .......ceeieciiiiiiiiiie ettt sree e e ree e e e e s e e e naes 17
4.2.8 Children DAy €Al .....ueieccuiieeieiieieeeiieeeesiiteeeesteeesstteeesssaeesesssaeeessseeeessseesssnnseeesssnsens 17
4.2, SHOMABE AMCaS et i i i i 17
I N0 1Y T=Tol o F= T o ol o= g =T o I Y RSP 17
A3 ANTEFACK 1ottt bbbt s sttt enbe e she e st e sare e 17
5 TeNANCY MIX REVIEW ...vueiiiiiiiiiiiiieiiiieeee ettt e e s s sttt e e e s s s sabaaeeeeeessssnnbaneaeeesssnnnsse 18
5.1 Lease details ..cooeerieiiieieeeeee e e e e e 18
T B @ o) {01 o F-3 OO PPP O PPTUUPPPPN 18
oI A o q o1 Vo =1 o -SSR 18
LT S T V. 1o 011 o] VTR 18
5,114 HOIAOVEIS ...ttt ettt st sttt e b e s bt e s bt e sat e embeebeesbeesaeesaneeane 18
5.1.5 ACEIVE [EASES ..ottt s 18
5.1.6 CritiCal DAtes...cccueiiieiiieieeeeeeteerte ettt s e et 18
5.1.7 LICENCES...iiiiiiiiiiiiiiii ittt 18
5.1.8 ReNt review details .......c.eoeueiiiiieiie e e 18
5.2 CUMENE TENANTS ... e e e s e e s annneee s 18
5.2.1 SWOT ettt sttt sttt et st st e b e s b sttt et e b e s ae e s e 18
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5.2.2
5.2.3
5.2.4
5.25
5.3

53.1
5.3.2
5.4

5.5

551
5.6

5.6.1
5.6.2
5.6.3
5.6.4
5.6.5
5.7

571
5.7.2
5.7.3
574
5.7.5
5.7.6
5.7.7
5.8

5.8.1
5.8.2
5.8.3
5.9

RISK @SSESSMENT ...ttt ettt e s e s e e ssee e sabe e e sareeeanes 18
ANCROT TENANTES ..ottt et e st sab e s esnee e sbeeesaeeas 18
SPECIAILY TENANES weeiiiiiiee e e e st e e et a e e e snreeeenan 18
CONTACE AETAINIS ..ottt st st 18
AV 1= T Tor VA 1ot o] ¢y U SR 18
NBW .ttt 18
LOLU =T o | P UPPPPPPPTOE 19
TENANT CIUSTEIS .ttt ettt et e st e e sab e s e snee e sabeeenneeas 19
SWOT @NAIYSIS..cuetiieiiiiiiee ettt et e et e e e et e e e e ebte e e e eabteeesebtaeesestaeasensranaesans 19
YN = T O =] o = o} £ 19
IMaKET FEINES ...ttt sttt ettt e s bt s at e st st e b e e be e beesne e et e enteeteens 19
P aSSING FENTS ittt e e s ettt e e e e s s st a e e e e e e s e sabbbaaeeeeesesannnrnaees 19
EffCEIVE MBNES ettt ettt et e st s s 19
FACE FENTS...ciieiiie e 19
OULBOINES FECOVEIY . 19
NET FENTS .. s s 19
BUSINESS PIAN ...ttt sttt ettt 19
Tenant reteNtion Plan ... e aree s 19
LEASING STIATEEY «vevriieieeiiieiiitee et e et e e e s s s s btbe et e e e e s e sssbbbaeeeeesensnnnarnaees 19
[aTolo] g g <IN o8 T F = PP 19
EXPENAITUIE DUAGET ..eeeeeeiieeeeeee et et e e e e e e e e aree e e e eanes 19
07 o1 =] Y01 SRR 19
MAINTENANCE ... e s e s e s 19
RISK @SSESSMENTS. ..cuiiiiieiiiiriiete ettt ettt ettt esreesaeesareeneens 20
Tenant retention Plan ... e e aree s 20
MOVEMENT L.ttt 20
EXPANSION .. aan 20
CONEFACTION ceeeeeee e s 20
PermMIttEd USE ...c..eeiiieiieieeeeeee ettt sttt s ne e 20
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I I R K=Y oF- [ ol 4 o] o] 1 = o T ISP 20

5.10 Arrears SITUGLIONS. ...cccoiuiiiiiiiiiie et e e s e e s e e s e e s anneee s 20
5. 10 LEXISEING TENANTS . cciii ittt e e e e s ettt e e e e e s s ebebe e e e e e s e s s aareraeeeeeesennnee 20
TN 0 210 1T o] =T TR 20
5.10.3Legal STEPS T0 TAKE ..eiiieiiiie ettt e e et et e e e et ae e e e eaaeee s 20
5.10.4Bad dEDTS ..ottt st b e s s 20
5.11 ACHIVE INCENTIVES ....eeeieiiee et e e s e e s e e sannneee s 20
LT 5 001 1 = 1 o TP 20
5LLL.2REDALES .. sttt e b e she e s aee e 20
LT 1 =T o £ =T OSSPV PPPRUPRRRPRR 20
DL LT ARIEOUL ettt ettt st sttt b e s he e ettt e et e e nbe e nheesaee e 20
5.12 FINANCIAL...eiiiiiieiee ettt ettt ettt bbbt sab e e sbe e e areesanes 20
o 7 R 1 ol o T TP PPPPTPTPIN 20
LT A o q o 1= g Vo L1 (U TSP 20
oI A 1 210 To F=d Y SRR 21
5.0 2 A OULEOINES e aan 21
5.13 COMPELING PrOPEITIES. .. . s 21
5.13.1TENANT MIX ceriiiiiiiiiiiiiiie bbb s 21
5.13.2L0CatI0NS ..ciiiiiiiiiciiicec e 21
I T Y- Tor-T g LoV - 1ot o ] USRI 21
5.13.4P0iNtS Of DIffErENCe ....eoueieeeeee et et 21
DL L35 WO ettt h ettt et e b e h e sh e st e b e e b e e sbeeshe e eat e e at e e beenbeenaeesaee e 21
T N o o =T VAo [Ty T o 1SRRI 21
5L APIANS ..ttt sttt b e e sttt e r e s neesanenane 21
TN S KoY oF- o A o] F= Yol =T o 1T o PR 21
5.14.3COMMON @IEAS....uvviiiiiiiiiiiiiiiie ittt ettt a e saba e s bbb s e s saba s e e ssaaasee s 21
5.14.4Lettable @r@as ......ciieiiiee e s s e 21
LT 38 1V | PSPPI 21
5.15 RiSK @SS@SSMENT ..couviiiuiiiiiiiieieette sttt sttt sre e sttt b e s e 21

Retail Shopping Centre Leasing Strategy Planner 7



5. 15.AProperty related... ..o e e e areee s 21

5.15.2TeNant related .....cooueiiiiieee e s s 21
5.15.3PreCinCt related.....cccuiiieeeee e s s 22
5.16 Customer base MatCh.......ociiiiiiiiie et 22
oY o 1<To =1 4 =T U 23
6.1 Medical and Allied Health........ccceoiiiiiiiiieee e e 23
L I A B To T o | PO PP 23
L A D 1= o | 1 £SO PPPPTRP 23
5.1.3 CREIMISES ..ttt ettt et et sttt et e e bt e bt e s be e sat e eabeenbeesbeesaeesaneeane 23
L0t 0 23
LT I == o Vo] [ =4V 23
T Y ST @1 =T PP 23
T R A O T [or- 1 SRR 23
LT R T 2 - o [ o] [ -4V A TSP 23
LT e T 2o o [ = o 78RR 23
LT O 0 1Y oYY d N Y 1 =Te [ ol o T R 23
T 0 Y oY=l = | 1) 4R 23
LT A €] o1V T T T=T o ol TP OPR PP 23
I R B TV @1 1= o 1= USRI 23
5.2.2 BAKEIY ettt st s s e r e 23
e T S V11 T o Lo AN =Y - SRS 23
6.2.4 Meat and SMallZO0OAS .......ccccuuiii it e et e e e e e e e naaaeaa s 23
6.2.5 Clothing AEIratioNS ........ceiiicuiiie e e e e et e e e e eatae e e e araeeeseanaeeaas 23
6.2.6 Service Station .....ccooiiiiiiiiiiii 23
(I A Vo] o - Tololo IR Y - o 1= PR 23
5.2.8 GITES.ceeeriieiieete ettt ettt ettt b e aeesaeenane 23
6.2.9 MONEY EXCNANGE..... . ettt e e e e e e e e e e e e st tae e e e e e e s esnnraaeeeeaeeeennnes 24
6.2, LONEWSAEZENT .. aan 24
6.2.11Vitamins and SUPPIEMENTS ......ciiiiiiieeccieie et e e et e e e sarre e e eraaaeee s 24
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6.3 FOOM ...ttt st e b e s bt e he e e s abe e s be e e sareeeares 24
6.3.1 FAST FOOM...ciiiiiiiiieiiie ettt ettt ettt e e st e st be e e s e e be e e s e sne e e sareeeanes 24
L T A o U1 - T o IRV - SR 25
5.3.3 BULCNEN 1.ttt st sttt b e s st ettt e b e sae e s e 25
6.3.4 Meat & SMaAlIZOOMS.........oeiiiiiie et e e e et e e et e e e e b ae e e eeaaaeee s 25
6.3.5 Franchise Chains (Xamples ONIY)......cueecieiiiieiiiece e 25
6.3.6 Fish and SEAf00d........oiiiiiiiiei e e 25
LT T A =T 4 VAR 25
6.3.8 DN IN ettt s ra e 25
6.4 FAShION ..ttt e b e sae e s 25
B.4. 1 LAQI@S ittt ettt st e b e bt e s b e e hbe e sabeesbeeenareeeares 25
B.4.2 VIO e s 25
6.4.3 ChIlAIENS ..ottt ettt e sttt e st e st e s bt e e sbe e e bb e e sabeesneeesareeeanes 26
L Y 0T Y= Y 26
6.4.5 Franchise Chains (Many) ......cceeeecciiiiiccieeeccee ettt e e et e e e et ae e e earae e e seaaaeaean 26
6.5  FQShIiON ACCESSOIIES ...ttt ettt sttt b e et esae e sane e 26
B.5.1 SNOBS ..ottt e r e 26
B.5.2 JEWEIIIY e e e e e e e e et b e e e e ratae e e enntaaeeenaaaeeean 26
6.5.3 Hand Bags and LUSEAEE ...cccccuuiieieiiiieeeiiieeeeiteeeeiiireeessatee e e sataeeesstaeessnnsaeeesnsaeeesnssseeean 26
N I o [T 1 o I [0 To I T 101 Y TR 26
B.6. 1 Hall ottt sttt b e b be e s he e sa e e et e be e be e naeesaee e 26
5.6.2 NS ettt et be e h e sttt e b e e nbe e nae e st eaee 26
6.6.3 Massage anNd FACIAl.....ccuiiiiiciiiieiciiie ettt e e et e e e a e e e s naaraee s 26
A Y o [ol 3 T ] TP PP PRRUPRPR 27
2 R U o1 =T o o - =] SRR 27
7.2 DiSCOUNT STOIES ... ittt e e s e e s e e s e e s annneee s 27
7.3 DePArtMENT STOMES ... s 27
7.4 Bulky GOOdS RETAII...ccccuiiiiiiiiiie et raaee s 27
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7.5 BranOS .ot e bt e e be e e s be e e he e e s abeesbeeesareeeares
A T =T 1Y =T o 0 PP PPTRTPTP
7.6.1 Tenant COVENANTES ..oceeiiiiiiiii ittt e e e e s
7.6.2 Landlord COVENANTS .....couiiiieiieieeniee ettt ettt sttt s e sttt et e sae e s
7.6.3 ReNTAl SEFUCTUIES ettt s sttt e e s e
7.6.4 Lease CONGITIONS ..oueiruiiiiieieeee ettt st sttt b e s e
A R T 0] 4o o1 1= o T USRI
7.6.6 CritiCal dates ..eeeeeeeeiieiiee et e
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Workzone

COMMERCIAL
REAL ESTATE

O NLINMNE

NOTES and EXPANDED LIST:

Your detailed review and notes can be made in the
following checklist:
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1 Services

1.1 Finance
1.1.1 Banking
1.1.2 ATMs

1.1.3 Home Loans

1.2 Taxation

1.3 JP's

1.4 Legal

1.5 Laundromat

1.6 Travel

1.7 Real Estate

1.8 Post Office

1.9 Lifestyle
19.1 Gyms
19.1.1 Male
1.9.1.2 Female

1.9.2 Spa

Retail Shopping Centre Leasing Strategy Planner
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193 Massage

194 Swim Centre

1.10 Communications/Mobile Phones

1.11 Accounting

1.12 Charity Shop

1.13 Shoe repairs

1.14 IT/Computer Repairs

1.15 Key Cutting

Retail Shopping Centre Leasing Strategy Planner
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2 Others

2.1 Popups

211

2.1.2

Small tenants

Community groups

2.2 Bulky Goods Retail

2.2.1

2.2.2

2.2.3

2.2.4

2.2.5

2.25.1

2.2.5.2

2.2.6

2.26.1

Hardware

Electrical

Furniture

Health and Fitness
Sports Goods
Equipment
Clothing

Lifestyle & Outdoor

Gym

2.3 Entertainment

231

2.3.2

2.3.3

234

2.35

2.3.6

Gaming IT
Cinema
Library

Kid's Zone
Hotel/Motel

Learn to Swim

Retail Shopping Centre Leasing Strategy Planner
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2.4 Storage tenants

2.5 Licenced areas

Retail Shopping Centre Leasing Strategy Planner
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3 Special Situations

3.1 Capital Works

3.2 Renovations

3.3 Redevelopment

3.4 Repairs and Maintenance
3.5 Budgets

3.6 Business Plan

3.7 Tenant Retention

3.8 Essential plant and equipment

Retail Shopping Centre Leasing Strategy Planner
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4 /ones Layout

4.1 Common Areas

41.1 Stage

4.1.2 Corridors

4.1.3 Entrance Ways
4.1.4 Car Park

4.1.5 Taxis and Transport
4.1.6 Plaza/Mall

4.1.7 Food court

4.2 Special Areas

4.2.1 Visitor Lounge

422 Concierge

4.2.3 Parking

4.2.4 Valet Parking

4.2.5 Cabs and a Bus/Coach
426 Shuttles

427 Car Wash & Detailing
4.2.8 Children Day Care
4.2.9 Storage areas

4.2.10 Mechanic car repairs

4.3 Anttrack
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5 Tenancy Mix Review

51

511

51.2

5121

513

514

5.15

516

517

5138

5.18.1

5.18.2

Lease details

Options

Expiry dates
Makegood
Monthlys
Holdovers

Active leases
Critical Dates
Licences

Rent review details
Timing

Type of review

5.2 Current Tenants

521

5272

523

524

525

SWOT

Risk assessment
Anchor tenants
Specialty tenants

Contact details

5.3 Vacancy factors

531

New

Retail Shopping Centre Leasing Strategy Planner
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53.2

Current

5.4 Tenant clusters

5.5 SWOT analysis

551

A, B, C, tenants

5.6 Market rents

56.1

5.6.2

5.6.3

5.6.4

5.6.5

Passing rents
Effective rents
Face rents
Outgoings recovery

Net rents

5.7 Business Plan

571

57.11

5.7.1.2

5713

57.14

5.7.2

573

574

575

5.7.6

Tenant retention plan
Movement
Expansion
Contraction
Relocation

Leasing strategy
Income budget
Expenditure budget
Capital works

Maintenance

Retail Shopping Centre Leasing Strategy Planner
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5.7.7 Risk assessments

5.8 Tenant retention plan

58.1 Movement
5.8.2 Expansion
5.8.3 Contraction

5.9 Permitted Use

59.1 Tenant compliance

5.10 Arrears situations

5.10.1 Existing tenants
5.10.2 Payment plans
5.10.3 Legal steps to take
5.10.4 Bad debts

5.11 Active incentives

5.11.1 Cash

5.11.2 Rebates
5.11.3 Rent free
5.11.4 Fitout
5.12 Financial

5.12.1 Income
5.12.2 Expenditure

Retail Shopping Centre Leasing Strategy Planner
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5.12.3 Budgets
5.12.3.1 Business plan
5.12.4 Outgoings
5.12.4.1 Rates and Taxes
5.12.4.2 Maintenance

51243 Capital works

5.13 Competing properties

5.13.1 Tenant mix

5.13.2 Locations

5.13.3 Vacancy factors
5.13.4 Points of Difference
5.13.5 SWOT

5.14 Property design

5.14.1 Plans

5.14.2 Tenant placement
5.14.3 Common areas
5.14.4 Lettable areas
5.14.5 Mall

5.15 Risk assessment

5.15.1 Property related

5.15.2 Tenant related

Retail Shopping Centre Leasing Strategy Planner
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5.15.3 Precinct related

5.16 Customer base match

Retail Shopping Centre Leasing Strategy Planner
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6 Specialties

6.1 Medical and Allied Health

6.1.1 Doctors
6.1.2 Dentists
6.1.3 Chemists
6.1.4 Xray
6.1.5 Pathology
6.1.6 Other
6.1.7 Optical
6.1.8 Radiology
6.1.9 Podiatry
6.1.10 Sports Medicine
6.1.11 Specialists

6.2 Convenience

6.2.1 Dry Cleaners

6.2.2 Bakery

6.2.3 Fruit and Veg

6.2.4 Meat and Smallgoods
6.2.5 Clothing Alterations
6.2.6 Service Station

6.2.7 Tobacco & Vapes
6.2.8 Gifts
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6.2.9

6.2.10

6.2.11

6.2.12

6.3 Food

6.3.1

6.3.1.1

6.3.1.2

6.3.1.3

6.3.1.4

6.3.1.5

6.3.1.6

6.3.1.7

6.3.1.8

6.3.1.9

6.3.1.10

6.3.1.11

6.3.1.11.1

6.3.1.11.2

6.3.1.11.3

6.3.1.114

6.3.1.11.5

6.3.1.12

Money Exchange
Newsagent
Vitamins and Supplements

Bottle Shop

Fast Food
Pancakes
Burgers

Pizza

Chicken

Tacos

Roast and Grills
Sushi

Indian

Turkish and Kebab
Mexican

Asian

Chinese
Japanese

Thai
Indonesian
Phillipines

Sandwiches

Retail Shopping Centre Leasing Strategy Planner
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6.3.1.13 Coffee

6.3.1.14 Bakery

6.3.1.15 Italian

6.3.1.16 Icecream

6.3.1.17 Other Franchises (many)
6.3.2 Fruit and Veg

6.3.3 Butcher

6.3.4 Meat & Smallgoods
6.3.5 Franchise Chains (examples only)
6.3.5.1 McDonalds

6.3.5.2 KFC

6.3.5.3 BurgerMe

6.3.5.4 Guzman and Gomez
6.3.5.5 Red Rooster

6.3.5.6 Domino's

6.3.5.7 Hungry Jacks

6.3.6 Fish and Seafood

6.3.7 Poultry

6.3.8 Dine in

6.3.8.1 Restaurants (many types)
6.4 Fashion

6.4.1 Ladies

6.4.2 Men
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6.4.3

6.4.4

6.4.5

6.5

6.5.1

6.5.2

6.5.3

6.6

6.6.1

6.6.1.1

6.6.1.2

6.6.1.3

6.6.2

6.6.3

Retail Shopping Centre Leasing Strategy Planner

Childrens
Sportswear

Franchise Chains (many)

Fashion Accessories
Shoes
Jewellry

Hand Bags and Luggage

Health and Beauty
Hair
Mens
Ladies
Childrens
Nails

Massage and Facial
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7 Anchors

7.1

7.2

7.3

7.4

7.5

7.6

7.6.1

7.6.2

7.6.3

7.6.4

7.6.5

7.6.6

Supermarket

Discount Stores

Department Stores

Bulky Goods Retail

Brands

Lease terms
Tenant covenants
Landlord covenants
Rental structures
Lease conditions
Compliance

Critical dates
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IMPORTANT INFORMATION

This information is prepared as general training for commercial real estate
practitioners worldwide. No part of this material may be regarded or relied upon as
legal or specific advice for individual situations. Although all care has been taken in
the preparation of this material, recipients must not alter their position or refrain from
doing so in reliance upon this material and are urged to seek independent legal advice
concerning the matters traversed in this material and are urged to undertake further
studies into legislation and practices that apply in their location.
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Visit our website at: https://commercial-realestate-training.com
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